
GEORGIAN NATIONAL INVESTMENT AGENCY
APPAREL SECTOR OVERVIEW



WHO WE ARE

OUR TEAM

GNIA MAIN MISSION

Georgian National Investment Agency (GNIA) is a sole public agency responsible for promoting and facilitating foreign 
direct investment in Georgia.
GNIA plays a moderator’s role between foreign investors and the Government.Being responsible for export promotion 
as well, Agency is a main bridge between investors, foreign companies and Georgian companies. GNIA serves as a 
“Directory” to render relevant free services to investors. This includes arrangement of forums, conferences, to raise 
awareness on Georgia’s potential as well as specific studies on Georgia’s investment climate and sectorspecific
 information (including particular projects).

Multilingual (Georgian, English, Turkish, Russian, Italian, French, German and Korean) and dedicated professionals who 
ensure guidance for a successful business development in Georgia.

Promoting Georgia internationally  
Increasing awareness of Georgia as an investment destination 
Supporting FDI and registering new foreign investments 
Creating an investment portfolio consisting of Government initiated projects 
Fostering public-private dialogue in order to build a better and more prosperous environment for private sector 
development and economic growth 
Promote Georgia’s investment climate and investment opportunities abroad
Support foreign investments and investors before, during & after investment process
Promote Georgian export & Georgian export products 
Researching worldwide export opportunities for Georgia made products and preparing local sectoral overviews for 
potential investors and traders.
Assist local businesses in finding foreign partners and exploring new markets
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COUNTRY OVERVIEW

Area:
Population (2009E):

Life expectancy:
Official language:

Literacy:
Capital:

Currency (code):
GDP 2010:

GDP real growth rate 2010:
GDP CAGR ‘03-’10

GDP per capita 2010:
Inflation rate (e-o-p) 2011:

External Public debt to GDP 2010:

69,700 sq km
4.4 mln 
76 years 
Georgian
100%
Tbilisi
Lari (GEL)
US$11.7 bln
6.4%
4.9%
US$ 2629
2%
33.6% 

2003
8,564
1,972
1,368

2010
20,791
4,686
5,778

Nominal GDP (mln GEL):
GDP per capita (GEL):

Total budget revenues (mln GEL):
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Index Of Economic Freedom
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Up from 99 in 2005

Source: The Heritage Foundation, 2011 (Rank out of 183 countries)
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Forbes Tax Misery & Reform Index 

Source: Forbes Business & Financial News
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Global Corruption Barometer

Source: Transparency International, 2010 (Rank out of 69 countries)
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Ease of Doing Business 
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Up from 112 in 2005

Source: World Bank, 2010 (Rank out of 183 countries)
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Agriculture 2.0%

Industry (Inc Apparel) 16.0%

Real Estate 15.0%Transportation and
Communication 35.0%

Energy Sector 4.0%

Hotels and Restaurants 1.0%

Financial Services 16.0% Other 11.0%
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Taxes can only be increased as the result of a national referendum

‘04A    ‘05A    ‘06A    ‘07A    ‘08A    ‘09A    ‘10A    ‘11A    ‘12A    ‘13F    ‘14F

Number of Taxes

Social Tax

Corporate
Profit Tax

Dividend  & 
Interest Income 
Tax

Income Tax

VAT

21

20%

20%

33%

12-
20%
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20%

20%
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flat
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7
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-

Social Tax+ 
Income Tax 
32%- 25%

Social Tax+ 
Income Tax 
20%

10%

6

18%

15%

-

5%

6

18%

15%

-

20%

5%

6

18%

15%

-

20%

5%

6

18%

15%

-

20%

5%

6

18%

15%

-
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Georgia gives an opportunity to businesses that produce products for export purposes to operate in Free Industrial 
Zone, where they are exempt of all taxes except one. Free Industrial Zone may be set up:

On any territory exceeding 10 hectares, except for the protected territories under the Georgian Law
By the initiative of the Government of Georgia Upon request of physical person or legal entity(organizer)
Currently two FIZ operate in Georgia – Poti FIZ and Kutaisi FIZ

Type of Tax               Free Industrial Zone         Free Warehouse Company 

Corporate Income Tax 

Property Tax 

Personal 
Income Tax 

Customs Tax 

Value Added Tax 

0% (int.companies)

0% 

20%

0% 

0%

0% (from re-exporting of foreign goods)

0% 

20%

up to 1%

0%
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FOREIGN TRADE RELATIONS
MFN Tariffs with WTO Members
Free Trade Regime with CIS (Including Russia) and Turkey
Georgia benefits from a Generalized System of Preferences (GSP) when trading with the USA, Canada, Switzerland, 
Japan and Norway; accordingly lower tariffs are applied on goods exported from Georgia to these countries.
GSP+ status with the EU allows Georgia to export apparel and textile products to the EU market with lower tariffs or 
duty free
Georgia actively collaborates with the EU and the USA in free trade negotiations.  

PREFERENTIAL  TRADE  REGIMES

MAIN FEATURES OF APPAREL TRADE
Low import tariffs
Few export/import licenses and per-
mits
No quantitative restrictions on import 
and export
No customs tariff on export and re-
export 
No VAT on export
Simplified export and import proce-
dures
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In Georgia, 50.4% of the unemployed population 
(169 100 people) is aged between 20 – 34

Unemployment by Age Group (‘000 persons)

Source: Geostat
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End buyers: Tommy Hilfiger,  Marks & Spencer, Zara, 
George, Mexx, Next
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800

LARGEST
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CONTACT INFORMATION
KETI BOCHORISHVILI
Director
Phone: +995 32 2 991098;
Email: k.bochorishvili@investingeorgia.org 

GEORGE TSIKOLIA
Deputy Director
Phone: +995 32 2 106392;
Email: g.tsikolia@investingeorgia.org 

GEORGIAN NATIONAL INVESTMENT AGENCY
Ministry of Economy and Sustainable 
Development of Georgia
12 Chanturia str. 0108 Tbilisi, Georgia
Phone: +995 32 2433 433/2106 392
Email: apparel@investingeorgia.org

www.investingeorgia.org
www.apparel.ge



GEORGIAN NATIONAL INVESTMENT AGENCY
Ministry of Economy and sustainable
Development of Georgia
12 chanturia str. 0108 tbilisi, Georgia
+995 322 433 433
info@investingeorgia.org

www.investingeorgia.org


